Consumer empowerment in the mental health field.
This article is an overview of consumer empowerment and involvement in the mental health field, with a focus on some recent Canadian developments as described in the formal literature. A brief description of traditional approaches to treatment and support for persons with serious mental health problems is provided, followed by a discussion of the principles of consumer empowerment and involvement. Three categories of involvement are described with a discussion of some of the associated benefits and barriers and methods for overcoming them. A discussion of directions for future work is also included.